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DETAILED ACTION 

1. Claims 1-22 are subject to examination. Claims 3 and 12 are cancelled. 

Continued Examination Under 37 CFR 1.114 

2. A request for continued examination under 37 CFR 1.114, including the fee set 
forth in 37 CFR 1.17(e), was filed in this application after final rejection. Since this 
application is eligible for continued examination under 37 CFR 1.114, and the fee set 
forth in 37 CFR 1.17(e) has been timely paid, the finality of the previous Office action 
has been withdrawn pursuant to 37 CFR 1.114. Applicant's submission filed on 
10/19/2005 has been entered. 

Response to Arguments 

3. Applicant's arguments with respect to claim 1 and 10 have been considered but 
are moot in view of the new ground(s) of rejection, however, Examiner would like to 
thank the Applicant for proving the following explanation "Additionally, the user identifier 
is associated with the user, such that when the same user "surfs" a network on the 
same or a different client computer the user identifier for this user identifier may be used 
to identify the user such that information related to the surfing user may be used to 
update or add to the user profile of the user. Thus, because a user identifier is 
associated with the user, as opposed to a particular machine, setting of a machine or 
geographic location, the user identifier may be used to update a user profile regardless 
of other aspects of how or where the user is using the network. Utilizing a user identifier 
associated with a user may allow user profiles to be generated for multiple users who 
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access a network from the same machine, or a user who access the network from 
different IP addresses or geographic locations." 

Claim Rejections - 35 USC § 103 

4. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 

obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

5. Claims 1 , 2, 9-1 1 and 18-22 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Geller (US 6, 199, 067) in view of Applicant's Admitted Prior Art 
(AAPA) (paragraph [0026] of Specification) 

Referring to claims 1 and 9, 

Geller teaches a method of profiling a user (Figs. 1 and 2, col. 7, line 7-10," Referring 
initially to FIG. 1, a profiling/search system 10 for automatically generating personalized 
user profiles and for utilizing the generated profiles to perform adaptive Internet or 
computer data searches is shown.") comprising: 

accessing first data including a first identifier associated with the user ( col. 9, line 
55 through col. 10, line 3, "The user profiling control program begins at a step 100 
where the user's identity is verified by the control unit 14, for example by asking the user 
to provide a password or some form of a biometric identifier such as a fingerprint, a 
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voice sample or a retinal image to the input device 20. At a test 102, the control unit 14 
determines whether a User_Profile has been previously generated for the user. 
Because a particular local computer system 12 may be used bv multiple users, a variety 
of User_Profiles, one for each individual user, may be stored in the storage memory 18 
in a local profile database. In addition to. or instead of, the local profile database. 
User Profiles may be stored in a remote central profile database located in a profile 
storage device 36, such as a storage memory device attached to a specific Internet host 
computer, in the remote data storage system 32 ,"), network addresses accessed by the 
user (col. 12, line 13-21," At a step 114, the control unit 14 monitors the operation of the 
browser, such that when the user adds any Textjtem to the browser's "favorites" 
section, the control unit 14 automatically adds the Textjtem to User_Data. For 
example, if the user visits a web site and the user becomes interested enough in the 
site's material that the user adds the web site (Text Item) to the favorites section of the 
browser, the control unit 14 adds the Textjtem to UserJData.", col. 4, line 49- col. 5., 
line 3), and temporal information related to the user identifier and the network 
addresses (col. 11, line 56- col. 12, line 12, At a step 112, the control unit 14 begins to 
monitor the user's browsing session initiated at the step 110 for the entire duration of 
the browsing session. If the user spends more than a pre-determined "M" period of time 
viewing a particular Textjtem, then the control unit 14 adds the Textjtem to 
User_Data«in effect by spending more that a particular period of time browsing a 
Textjtem, the user has adopted the Textjtem as one of the user's favorite textual 
items. Preferably, the control unit 14 accumulates a total duration of time Q that each 
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Textjtem is viewed by the user over a predetermined period P. If during the period P, 
Q exceeds the period M, then the control unit 14 adds the Textjtem to User_Data. The 
time period P is preferably 24 hours, but may be as long as one week, or longer. The 
period M may be one or more hours and is preferably set in accordance with the period 
P. Thus, for example, if P is set to 24 hours, M is preferably set between one to two 
hours, while if P is set to one week M may be set to five to ten hours. To illustrate the 
operation of the step 112, assuming P is set to 24 hours and M is set to two hours, if the 
user views a particular Textjtem for a total of two or more hours (viewing time Q is 
greater than M) during the 24 hour period, then the control unit 14 adds the viewed 
Textjtem to UserJData."), wherein the first data is determined at a location remote 
from the user (Fig. 1 , element 36); 

generating a user profile based at least in part on the first identifier and at least 
some of the temporal information (Fig. 1, element 36). 

Geller fails to teach accessing second data at a second location remote from the 
user and the network addresses, wherein accessing the second data further comprises 
sending at least some of the network addresses to the second location and receiving 
corresponding category information for each of the at least some network addresses, 
the corresponding category information including at least one meta tag, and accessing 
the second data comprises accessing the corresponding category information from a 
third-party source; and the corresponding category information includes meta tags for 
the network addresses, and generating a user profile including corresponding category 
information. 
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AAPA teaches " The data for the second table may reside in the storage device 1 
8 or, alternatively, may reside within a database at an external location of a third party 
(not shown). For example, the second table may be part of the Netscape Open 
Directory Project or may be provided by Looksmart, Ltd. of San Francisco, California. 
Either of these third-party sources may provide a categorization of each Internet site. 
The categorization may be in the form of meta tags, which are metadata that 
correspond to the network addresses. Skilled artisans may realize that meta tags are 
used by search engines, such as Yahoo !, Lycos, Excite, and the like in performing user 
specified searches for information." (paragraph [0026] of Specification) (accessing 
second data at a second location remote from the user and the network addresses, 
wherein accessing the second data further comprises sending at least some of the 
network addresses to the second location and receiving corresponding category 
information for each of the at least some network addresses, the corresponding 
category information including at least one meta tag, and accessing the second data 
comprises accessing the corresponding category information from a third-party source; 
and the corresponding category information includes meta tags for the network 
addresses) 

Therefore, it would have been obvious to one having ordinary skill in the art at 
the time of invention was made to use AAPA's the readily available third party 
databases which are able to provide a categorization of each Internet site wherein the 
categorization includes meta tags in order to enhance the system of Geller such that 
user's top categories of interest can be determined by matching the meta tags of the 
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web sites along with temporal, user's identifier and among other matching patterns as 
taught by Geller. It would have been obvious because the skilled artisans may realize 
that meta tags are used by search engines, such as Yahoo !, Lycos, Excite, and the like 
in performing user specified searches for information, (paragraph [0026] of 
Specification) 
Referring to claim 2, 

Geller teaches the method of claim 1, wherein generating the user profile comprises: 

creating a table that includes a first column for user identifiers including the first 
identifier (col. 9, line 55 through col. 10, line 3), and a third column for the at least some 
of the temporal information(col. 9, line 55 through col. 10, line 3, Fig. 1 , element 36); 

comparing data for the user within the table to existing profiles including a first 
profile, and associating the user with the first profile, (col. 10, line 9-24). 

Geller fails to teach creating a table that includes a second column for the 
corresponding category information. 

AAPA teaches " The data for the second table may reside in the storage device 1 
8 or, alternatively, may reside within a database at an external location of a third party 
(not shown). For example, the second table may be part of the Netscape Open 
Directory Project or may be provided by Looksmart, Ltd. of San Francisco, California. 
Either of these third-party sources may provide a categorization of each Internet site. 
The categorization may be in the form of meta tags, which are metadata that 
correspond to the network addresses. Skilled artisans may realize that meta tags are 
used by search engines, such as Yahoo !, Lycos, Excite, and the like in performing user 
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specified searches for information." (paragraph [0026] of Specification) (accessing 
second data at a second location remote from the user and the network addresses, 
wherein accessing the second data further comprises sending at least some of the 
network addresses to the second location and receiving corresponding category 
information for each of the at least some network addresses, the corresponding 
category information including at least one meta tag, and accessing the second data 
comprises accessing the corresponding category information from a third-party source; 
and the corresponding category information includes meta tags for the network 
addresses) 

Therefore, it would have been obvious to one having ordinary skill in the art at 
the time of invention was made to use AAPA's the readily available third party 
databases which are able to provide a categorization of each Internet site wherein the 
categorization includes meta tags in order to enhance the system of Geller such that 
user's top categories of interest can be determined by matching the meta tags of the 
web sites along with temporal, user's identifier and among other matching patterns as 
taught by Geller. 

This would have been obvious because the skilled artisans may realize that meta tags 
are used by search engines, such as Yahoo !, Lycos, Excite, and the like in performing 
user specified searches for information, (paragraph [0026] of Specification). 
Referring to claim 10, 

Claim 10 is a claim to a data processing system readable medium having code 
embodied therein, the code including instructions executable by a data processing 
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system to cause the data processing system to perform methods of claim 1 . Therefore, 
claim 10 is rejected for the reasons set forth in above paragraph for claim 1 . 
Referring to claim 11, 

Claim 11 is a claim to a data processing system readable medium having code 
embodied therein, the code including instructions executable by a data processing 
system to cause the data processing system to perform methods of claim 2. Therefore, 
claim 1 1 is rejected for the reasons set forth in above paragraph for claim 2. 
Referring to claim 18, 

Claim 18 is a claim to a data processing system readable medium having code 
embodied therein, the code including instructions executable by a data processing 
system to cause the data processing system to perform methods of claim 9. Therefore, 
claim 18 is rejected for the reasons set forth in above paragraph for claims 1 and 9. 
Referring to claims 19 and 20, 

Geller teaches the method of claim 2, wherein comparing data for the user within the 
table to existing profiles includes performing click stream analysis (col. 11, line 56- col. 
12, line 12), and wherein comparing data for the user within the table to existing profiles 
includes: 

applying data mining rules to the data for the user to determine characteristics of 
the user; and comparing the characteristics of the user to characteristics included in the 
existing profiles. (Abstract Note: As it is known, data mining actually discovers useful 
patterns and relationships within data.) 
Referring to claims 21 and 22, 
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Claims 21 and 22 are claim to a data processing system readable medium having 
code embodied therein, the code including instructions executable by a data processing 
system to cause the data processing system to perform methods of claims 19 and 20. 
Therefore, claims 21 and 22 are rejected for the reasons set forth in above paragraph 
for claims 1 9 and 20. 

6. Claims 4-8 and 13-17 are rejected under 35 U.S.C. 103(a) as being 
unpatentable over Geller (US 6, 199, 067) in view of Applicant's Admitted Prior Art 
(AAPA) (paragraph [0026] of Specification) , further in view of Parekh et al. (hereafter 
Parekh) (US 6, 757, 740) 
Referring to claims 4,5,6,7 and 8, 

Keeping in mind the teachings of Geller and AAPA as indicated above, although 
teaches in col. 15, line 55-60, "At the step 222, the control unit 14 groups identical 
segments together into sets, counts the occurrence of identical segments in each set, 
and then records the number of identical segments in each set in User_Profile as 
User_Profile segment count (hereinafter "UP_SC") next to each set of identical 
segments.", and col. 23, line 57 through col. 24, line 8," For example, if the User_Profile 
contains the following segments, along with the UP_SCs in parentheses: (103) Joe- 
walk-beautiful (34), (104) Joe-walk-new (25), (105) computer-execute-advanced (10), 
(106) police-protect-watchful (8), (107) man-walk-happy (7),(108) computers-buy- 
expensive (3); (109) and the Search_Profile contained the following segments: (110) 
computer-execute-advanced, (111) computer-buy-expensive, (112) intelligence- 
compute-artificial; (113) then the RCS control unit 34 would determine two matches 
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between the User_Profile and the Search_Profile--"computer-execute-advanced" and 
"computer-buy-expensive", and would retrieve the corresponding UP_SCs, 10 and 3, 
respectively." both of these references fail to explicitly teach selecting a first marketing 
information regarding an item, wherein selecting is based at least in part on the user 
profile; and sending the first marketing information to the user, and the method of claim 
4, wherein: selecting is performed by a network access provider; and the first marketing 
information includes a banner advertisement that is to be displayed near a periphery of 
a view, and the method of claim 4, wherein: at least one of the network addresses 
corresponds to a network site is owned or controlled by a company that sells the item; 
and the first marketing information comprises an offer to sell the item., and the method 
of claim 4, wherein: selecting comprises selecting the first marketing information and a 
second marketing information; and the method further comprises applying a filter, 
wherein: the second marketing information is filtered out and the first marketing 
information passes; and applying the filter is performed before sending, and the method 
of claim 1 , further comprising selling the user profile. 

Parekh teaches the method of claim 1 , further comprising: 

selecting a first marketing information regarding an item, wherein selecting is 
based at least in part on the user profile; and 

sending the first marketing information to the user (col. 16, lines 46-57), and the method 
of claim 4, wherein: selecting is performed by a network access provider; and the first 
marketing information includes a banner advertisement that is to be displayed near a 
periphery of a view (col. 3, lines 36-41, "The web sites can selectively deliver content or 
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advertising based on the geographic location of its visitors. The geographic location 
information can also be used in the routing of Internet traffic. A traffic manager 
associated with a number of web servers detects the geographic locations of its Internet 
visitors and routes the traffic to the closest server."), and the method of claim 4, 
wherein: at least one of the network addresses corresponds to a network site is owned 
or controlled by a company that sells the item; and the first marketing information 
comprises an offer to sell the item. (col. 16, lines 29-65), and the method of claim 4, 
wherein: selecting comprises selecting the first marketing information and a second 
marketing information; and the method further comprises applying a filter, wherein: the 
second marketing information is filtered out and the first marketing information passes; 
and applying the filter is performed before sending, (col. 16, lines 29-65), and The 
reference teaches the method of claim 1, further comprising selling the user profile, 
(col. 14, lines 22-26, "The geographic information can also be analyzed to effectively 
market the site to potential Internet site advertisers and external content providers or to 
provide media-rich content to users that have sufficient bandwidth.", note: This implies 
that the user profiles are sellable.) 

Therefore, it would have been obvious to one having ordinary skill in the art at 
the time of invention was made to incorporate the teachings of Parekh along with AAPA 
into the system of Geller such that when the Geller's user is looking for goods such as 
computer as shown in the user's search pattern in col. 23, line 57 through col. 24, line 8, 
the marketing information regarding the computer based on the user's profile can be 
sent to the user. 
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This would have been obvious because Geller offers that the research has 
shown that such factors as psychological profile, life experience, profession, 
socioeconomic status , educational background, etc. contribute to determining the 
frequency of occurrences of particular linguistic patterns within the user's written 
expression. 

Referring to claims 13, 14,15,16 and 17, 

Claims 13, 14,15,16 and 17 are claims to data processing system readable medium 
having code embodied therein, the code including instructions executable by a data 
processing system to cause the data processing system to perform methods of claims 
4,5,6,7 and 8. Therefore, claim 13 is rejected for the reasons set forth in above 
paragraph for claims 4,5,6,7 and 8. 

Conclusion 

Examiner's note: Examiner has cited particular columns and line numbers in the 
references as applied to the claims above for the convenience of the applicant. 
Although the specified citations are representative of the teachings of the art and are 
applied to the specific limitations within the individual claim, other passages and figures 
may apply as well. It is respectfully requested from the applicant in preparing 
responses, to fully consider the references in entirety as potentially teaching all or part 
of the claimed invention, as well as the context of the passage as taught by the prior art 
or disclosed by the Examiner. 
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Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Ashok B. Patel whose telephone number is (571) 272- 
3972. The examiner can normally be reached on 8:00am-5:00pm. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, John A. Follansbee can be reached on (571 ) 272-3964. The fax phone 
number for the organization where this application or proceeding is assigned is 571- 
273-8300. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). 
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